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Socilal Media

Promote your Club and its activities



Social Media

Stories
Announcements
Anniversaries
Open Houses
Events

Quotes
Interviews
Promotions

>
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Copy-Writer
Publisher
Reviewer

Field Investigator

Excel

Google Drive
Submission Form
Distribution List
Email Address

Social Media
Platform

External
Internal
Both




Social Media

Primary
Gradients
Transparency
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Gotham

Myriad Pro
Montserrat
Source Sans Pro
Arial

Save The Date
Event Flier

Zoom Background




Social Media

Capture in Excel Develop

Schedule and
Post

Publish
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SO C | al Med | a Save The Date ppt.

1 e -
Posts Excel Workbook & T
Scared? Aren’t you?
Happy Halloween. What's your favorite costume?
hupsu’/diOGmnrg.’ciu_bs)
2

[] SundayOct 30,2022

[ Areyou scared of Public Speaking? Join a Toastmasters Club https://bit.ly/3ViY5Y3

Scared? Aran't you?

Scin 2 Tasswvassws. Ot

hitps://d106tm.org/clubs!
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SO C I al M ed I a @ Riverside.fm Ifl}l Descript.com

"\, RIVERSIDE == descript
Posts Excel Workbook

Margie
a. Podcast colors, d106 logo, publish and include in

newsletter - done
b. https://share.descript.com/view/bIRKzdYZYQV

District

Vi
£
TOASTMASTERS

=

-~ Video Cast Series
0 [@ Introducing D106 Video Ca
e Cost S The goal for this video cast Mentoring Got a minute?
avewngneey . Minutes Share your story
@) personal and professional
1_H

— XD Oct 23,2022 09:30 AM

@ Social Pilot

TOASTMASTERS

(€] 2022 OGem.org

Introduction

INTERNATIONAL




Soclal Media - Resources

How to Canva Pro?
https://d106tm.org/wp-content/uploads/2023/02/How-to-sign-up-for-a-FREE-Canva-Pro-account.pdf

501C3 document
https://d106tm.org/wp-content/uploads/2023/02/section-501c3-determination-letter.pdf

Tl Canva Templates
https://toastmasterscdn.azureedge.net/medias/files/brand-materials/canvatemplates.pdf
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Use Meetup for Your Club

Promote your Club and its activities



5 Steps to get your club on Meetup!

* Step 1: Register for an account with Meetup.com

* Step 2: Find the Meetup group you want to join.
* Step 3: Join the meetup group that fits your geography.
* Step 4.
* District 99 Members contact cgd@d99tm.org or support@d99tm.org
and ask to be made a meeting organizer.

e District 106 Members contact ced@d106tm.org and ask to be made a
meeting organizer.

* Step 5: Create a meeting event for your club.
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https://help.meetup.com/hc/en-us/articles/360002860732-How-do-I-sign-up-for-a-Meetup-account-
https://help.meetup.com/hc/en-us/sections/360004946011-Creating-and-managing-events

Meetup is a service that many groups
use to advertise their gatherings. The
service is accessible at
https://meetup.com. Many
Toastmasters clubs have used
Meetup to successfully attract new
members.

Demo
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https://meetup.com/
https://youtu.be/95V5I7GMCoA
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Club Newsletters

Promote your Club and its activities



Newsletter- Who? Why? What? When?

Who will be involved in creating the club newsletter? ;
»

Why do you need a club newsletter? ‘ ‘&
What will you share in your club newsletter? \f' ‘ '(
' \ -

When and how frequently will you send out the club newsletter?

- 1

How will you share the newsletter?



What is the Purpose of a Club Newsletter?

Club # 00586504
intel Innovators
Aprd 2017
OFFRCERS

Prescect Begon Cover

VP of Education Seven Formman
VP of Nemdership. Rav Goant
VP of PR Aratyo Yashaswini

Viswanat
Sacwiwy Stanfey NG

412617 - Divislon C Contests,
Pav®al Town Mall

New Members

Yo are happy % announce
the foloamg new mamberns o
our b Nww memtsns Doing
oW KOS 20C New nlsresis
anad s always enciting 10 Qe
0 know them. Ploxse hop
e welcome em when you
see Pem

Sameenn Meer
Latha Reddy Muske
Amnuhya Nagireddy
Aviv Weinstein

Why TM?

This mores. the officers weve
e 10 shark thesf answers (o
tho pramot, “Why T fiviy
you joned? Yy you keep
woming Back? What mothasdes
yoa? %) No lengh
requimments and totally froe
form. We're hapoy 10 share weh
you thur Boughts en tha
Subyect thrugh B nent coupie
newsloBers. Be sufe to see the
back of this page for ths
manth's I pou'd e 10 suire
your thoughts. please send
thom to Bryan Cover

Member of the Month

Hema Naini

Our mamber of e momn 1or March is Hima faine S @6 0 regular at meat
of cur MOOtings and We Se har same reguiady on he schedule. Not only
doos she voluress weekly for affereat roles, bat she has also gven het

sl prepaned Speacs tha PRl Month asd cocrpleied har |Cebrnainf

Hiema s wilngness 20 support e club and shwiys hefp oul make the chy
better avory week. We 0an T wat 10 hoat het nost spoech

Hima i comwntly weeking m Product Enginesning as & Serces Valawtion Engnest and 5 &
recent gracuaie of San Jose State University. Congrats to Hima!

A specisl honoeatile mention 10 Serpo or partic pating week after weok s yeor

What You May Have Missed in March

Murch sewmud 10 De the month of iostrmakers Not onty did we hivew 0w Merritmr of the
Month ghve hors, but we 250 got to karm a b about Srvansa. (And don't wanry £ you don't
now how 10 peoscunce his Name. Every tOASAMALHIr 2aN SLQQeSE 3 DouRlo O 3PP ON Your
phone 1o hep you) Sevecnh ako gave us 8 humanus speech in which he entifed, Mackaftan
lenbonabne, moanting an sfamous INp 10 Bw Big Appie We alsc were fenunats stcugh o
Nav0 & Quest Spedker this month peactieing har spoech for the contasts. Eha had an
enfertaning sory remindng us al o Take care of our garden”

We had some dvely s oEcs SesS0ns i Mash as well Sovern kicked Dings off wm a
dacussion for Intermatioaal Women's oy, We aiso talved abost @ few of owr favore things,
vacatiens, and o | would alhe Hios 10 point cutl How GoCd the jokss Bave been Inisly Credit 1o
Kraxtl Jacuelyn, and Vinod and an exira sowcal delivery Dy John. Hope %0 sees you Beoughoul
e month of Apak

Join us! Meetings Every Tuesday @ 12:00 PM

Inspire

Inform

Entertain
Motivate
Showcase club members

Show the community your club’s
personality and camaraderie
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i Creating Engaging Club Newsletters
\’ Promote your club, members, and activities

Who?
Why?

What?

When?

How?




Newsletter Design Elements- Consistent Appearance

Toastmaster Brand
Manual

e Templates & Design layout

e |.0QgosS

e Images

e Color palettes

e Fonts

e RAannerc



Newsletter Design Content Ideas

e Explore other club newsletters for ideas

e Toastmasters banner & Logo, Date

e Table of Contents (2 pages or more)

o —
TR B
wemm

e List of Club officers and members

e Upcoming Calendar of Events

e Articles sharing knowledge (include photo)

e Showcase (awards & achievements)



Word processing applications for designing newsletters

g9

Free word processing applications

e MS Word, Publisher EE &’ -
e Mac OS Pages proc é ﬁwg § = ;
e Canva 3

Popular email marketing Platforms for newsletters with marketing tools

e Constant Contact ¢¢
e Mail Chimp %47

email
marketing



e
TOASTMASTERS N eWS I ette r

INTERNATIONAL

e Toastmasters newsletter templates https://www.toastmasters.org/resources/newsletter-template

e Branded logo and design elements https://www.toastmasters.org/resources/brand-portal/design-
elements

e Brand Manual https://www.toastmasters.org/resources/brand-manual

e Canval/Toastmasters
https://www.canva.com/design/DAEa edwEZg/w4T1vPxw6q6CUS8 dBRaCg/view?utm content=D
AEa edwEZg&utm campaign=designshare&utm medium=link&utm_source=sharebutton&mode=p
review

e Creating Newsletters with club membership in mind
https://www.toastmasters.org/magazine/magazine-issues/2022/jan/design-a-newsletter

e Professional Images https://link.us-1.lytho.us/b/16402872552361cef4d9a-8102-46¢c0-8bcb-
6aec8dfbfl6e



https://www.toastmasters.org/resources/newsletter-template
https://www.toastmasters.org/resources/brand-portal/design-elements
https://www.toastmasters.org/resources/brand-portal/design-elements
https://www.toastmasters.org/resources/brand-manual
https://www.canva.com/design/DAEa_edwEZg/w4T1vPxw6q6CUS8_dBRaCg/view?utm_content=DAEa_edwEZg&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://www.canva.com/design/DAEa_edwEZg/w4T1vPxw6q6CUS8_dBRaCg/view?utm_content=DAEa_edwEZg&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://www.canva.com/design/DAEa_edwEZg/w4T1vPxw6q6CUS8_dBRaCg/view?utm_content=DAEa_edwEZg&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton&mode=preview
https://www.toastmasters.org/magazine/magazine-issues/2022/jan/design-a-newsletter
https://link.us-1.lytho.us/b/16402872552361cef4d9a-8102-46c0-8bcb-6aec8dfbf16e
https://link.us-1.lytho.us/b/16402872552361cef4d9a-8102-46c0-8bcb-6aec8dfbf16e
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Club Websites

Promote your Club and its activities



Website

Be Visible How to update Online

Promote Website Meeting location
with SEO techniques

Brand Magic
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What Is a Brand?

A brand consists of various elements that
work together to produce an
organization’s image and reputation, as
well as the emotion it evokes In
consumers.
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What Is a Brand?

It includes:

* Logo

* Website

» Social media posts & comments

* The way we converse
 How current & future audiences experience us

TOASTMASTERS
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Much more than a Logo

* Promotes recognition

» Sets you apart from the competition

* Provides motivation & direction for members
» Helps audiences to know what to expect

* Represents TM promise

* Helps create clarity & focus

TOASTMASTERS
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Be Visible

IS YOUR CLUB NVlSIBLE? eEnjoytopplacement in Google Q'_:'i

Make sure visitors can find you i bt i

N\t

searches and contacts from
qualified searches

Register (for free) your club Add keywords to help hitp:{Awsw tomsimestarsroma.com » index.ahp
o on Google My Business people-iind you ':°:“9TT°35““3:$’ s '3°"‘a S
° TRAINING CENTER improving their communication and leadership skille. Wa are part of an
e LEARNING CENTER
" e ADULT EDUCATION SCHOOL
o CLUB

Toastmasters Roma e NON PROFIT ORGANIZATION

Sito wab e gloazion Gaha

o e Update contact details in
Assosiezions o organzazions Toastmasters website D E M o
° Il profilo di guesta attivita é gestito da e : - - »

Indirizzo; Yia de Serafico, 1. 00142 Roma RM
Hours: Closed - Opens 6.45PM Tue ~
Telefono: 06 S294 8201

Update your customers : Maelirg Laeating

Keep your customers up to date sbout yo

busness
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Links to Docs for Websites updates

https://support.toastmastersclubs.org/doc/item/gooqgle-ranking

https://www.marshalls.org/tmtools/files/SEO for Toastmasters.pdf

https://www.toastmasterseurope.orqg/bevisible/

https://www.marshalls.org/tmtools/PayPal for Toastmasters.pdf

https://toastmasterscdn.azureedqge.net/medias/files/department-documents/marketing-documents/702-club-marketing-quide.pdf

https://www.toastmasters.org/resources/brand-portal

https://www.toastmasters.org/Resources/Resource-Library?t=brand%20manual

https://www.toastmasters.org/Leadership-Central/Club-Officer-Tools/Club-Officer-Roles/Public-Relations

https://www.toastmasters.org/resources/logos-images-and-templates

https://mondotimes.com/
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https://www.marshalls.org/tmtools/files/SEO_for_Toastmasters.pdf

Q&A?
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Thank You!


mailto:prm@d106tm.org
mailto:prm@d99tm.org
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